
Case Study: On-Page SEO Research and Optimization at Dataminr

Project Overview:
In response to the ever-evolving digital landscape, Dataminr initiated an On-Page SEO
Research and Optimization project to enhance the visibility and performance of its website. As
the lead on this project, I undertook a comprehensive analysis of current and historical content,
identifying opportunities for improvement in various SEO elements. The project aimed to
optimize heading formatting, image attributes, content updates, metadata, internal linking, and
keyword usage. This case study outlines the methodology, timeline, and the positive outcomes
resulting from the project.

Project Objectives:
1. Analyze current and historical content on the Dataminr website to identify SEO

improvement opportunities.
2. Create a structured Excel sheet documenting areas for enhancement, including heading

formatting, image attributes, content updates, metadata, internal linking, and keyword
usage.

3. Present the compiled findings to stakeholders, proposing a comprehensive plan for
on-page SEO optimization.

4. Implement the identified updates within a specified timeline (June to November) to
enhance website visibility and performance.

Project Timeline:
The project spanned six months, commencing in June and concluding in November.

Project Phases:

1. Content Analysis and Excel Sheet Creation (June):
● Conducted an exhaustive review of current and historical content on the Dataminr

website.
● Identified on-page SEO improvement opportunities such as heading formatting, image

attributes, content updates, metadata, internal linking, and keyword usage.
● Developed a structured Excel sheet to document and organize identified improvements.

2. Stakeholder Presentation and Proposal (July):
● Presented the compiled findings to key stakeholders, including marketing, content, and

development teams.
● Communicated the significance of on-page SEO optimization in enhancing website

visibility and user experience.
● Proposed a comprehensive plan for implementation, outlining specific actions and a

timeline for updates.

3. Collaborative Implementation (August - October):



● Collaborated with content creators, developers, and other relevant teams to implement
identified on-page SEO enhancements.

● Implemented heading formatting improvements for improved content structure.
● Updated image alt text and resized images for enhanced accessibility and faster page

loading.
● Conducted content updates based on SEO best practices and current industry trends.
● Optimized metadata and internal linking to improve search engine crawling and indexing.
● Conducted keyword research and strategically incorporated relevant keywords into the

content.

4. Monitoring and Analysis (November):
● Monitored the performance of updated pages using analytics tools.
● Analyzed the impact of on-page SEO optimization on website traffic, user engagement,

and search engine rankings.
● Made real-time adjustments based on performance metrics to maximize effectiveness.

Results:

The On-Page SEO Research and Optimization project yielded significant positive outcomes:

1. Increased Website Traffic:
● Websites that underwent updates experienced a noticeable increase in traffic, indicating

improved visibility and discoverability.

2. Up-to-Date SEO Strategy:
● The project resulted in a comprehensive and up-to-date SEO strategy for Dataminr's

website, aligning with current best practices and search engine algorithms.

3. Improved User Experience:
● Optimization efforts, including improved heading formatting and image attributes,

contributed to an enhanced user experience, leading to increased user engagement.

4. Enhanced Search Engine Rankings:
● The implementation of keyword research and strategic optimization contributed to

improved search engine rankings, further increasing the visibility of Dataminr's web
pages.

Conclusion:
The On-Page SEO Research and Optimization project at Dataminr demonstrated the impact of
a well-executed SEO strategy on website performance. By meticulously analyzing and updating
key elements, the project resulted in increased traffic, an up-to-date SEO strategy, and
improved user experience. The collaborative efforts across teams and adherence to the
proposed timeline showcased the effectiveness of a structured approach to on-page SEO
optimization. The success of this project emphasizes the importance of continuous efforts to



adapt and optimize digital content for ever-changing search engine algorithms and user
expectations.


